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ABSTRACT

This study explores the challenges faced by mom-
preneurs in managing day-to-day business activities
while balancing family responsibilities. The research
investigates the relationship between age and various
challenges such as time management, financial
constraints, family support, and mental stress. Using a
hypothesis-driven approach, the study analyzes
survey data to assess the significance of age-related
differences in the experiences of mom-preneurs. The
results reveal that many challenges, including
balancing household responsibilities with business,
time management, and financial constraints, are not
significantly influenced by age, suggesting that these
obstacles are universal among mom-preneurs.
However, certain areas, such as managing children’s
needs during business hours and the ability to adapt to
new technologies, showed varying associations. The
findings highlight the need for tailored support
systems that address the unique needs of mom-
preneurs, such as flexible work arrangements, access to
affordable childcare, and specialized training in digital
tools. Furthermore, the study emphasizes the
importance of societal and family support in
mitigating the stress and burnout often experienced by
mom-preneurs. The research contributes to the
growing body of literature on gendered
entrepreneurship by  providing a  deeper
understanding of the intersection between business
and family life for female entrepreneurs. The study
also outlines practical implications for policymakers
and business support organizations, advocating for
more inclusive policies and programs that support
mom-preneurs in overcoming barriers and achieving
success
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INTRODUCTION

In recent years, women entrepreneurs have emerged as a driving force in
India’s economic landscape. Among them, mompreneurs —women who balance
motherhood and entrepreneurship —represent a growing and dynamic segment.
These women manage dual responsibilities: nurturing their families while
simultaneously running business ventures. The rise of digital platforms, flexible
work models, and increasing awareness of women’s empowerment have
encouraged many mothers to convert their ideas into successful businesses.
However, despite these opportunities, mompreneurs continue to face several
challenges in managing their personal and professional roles effectively.

In the context of Ahmedabad, a rapidly developing city in Gujarat, the
number of mompreneurs has steadily increased due to its supportive business
environment, availability of resources, and exposure to modern
entrepreneurship initiatives. Yet, the daily struggles of balancing family duties,
time management, financial planning, and societal expectations remain
significant hurdles. Many mompreneurs experience emotional exhaustion, lack
of family support, and difficulty in maintaining work-life balance. Additionally,
cultural norms and limited access to networking or mentorship often restrict their
ability to expand or sustain their businesses.

The concept of a mompreneur extends beyond mere business
ownership —it symbolizes resilience, creativity, and adaptability. These women
often start their ventures from home to manage household responsibilities
alongside business tasks. However, managing both spheres simultaneously often
results in stress, role conflict, and limited focus on business growth. Technology
has eased some burdens through online marketing and digital sales channels, but
consistent performance still demands strong organizational and emotional
management skills.

Academic and business researchers have increasingly focused on women
entrepreneurs, but relatively few studies address the specific issues faced by
mompreneurs in Indian cities. Understanding their challenges is essential to
develop strategies that can support them through policy frameworks, training
programs, and mentorship networks. The present research aims to bridge this
gap by studying the day-to-day challenges of mompreneurs in Ahmedabad. It
explores areas such as family support, time management, stress, financial
constraints, and social perception. This study also attempts to identify how
demographic factors like age, marital status, and education level influence the
ability of mompreneurs to manage their business activities effectively.

This study’s findings are expected to contribute both theoretically and
practically by enhancing understanding of how motherhood intersects with
entrepreneurship. The results can guide future interventions aimed at
empowering mompreneurs, promoting gender equality in business, and creating
an ecosystem that encourages sustainable entrepreneurship among women.
Research Objectivies
The main objectives of the study are as follows:

1. To identify the major challenges faced by mompreneurs in managing day-
to-day business and household activities.

300



International Journal of Sustainable Social Science (I1JSSS)
Vol.3, No.5, 2025: 299-316

2. To analyze the relationship between demographic factors (age, marital
status, education level) and the challenges experienced by mompreneurs.

3. To study the role of family support and societal attitudes in influencing
business performance.

4. To examine how mompreneurs manage stress and maintain work-life
balance.

5. To provide suggestions and strategies for improving the efficiency and
effectiveness of mompreneurs in Ahmedabad.

LITERATURE REVIEW

1. Sukhanandi, S., Tank, D., & Vidani, J. N. (2018) - Their study highlighted
that women entrepreneurs often experience work-life imbalance due to
inadequate family support and time constraints. The research emphasized
that emotional stress and lack of role clarity are major barriers to women’s
leadership growth in India.

2. Vidani, J. N. (2016) - The author discussed challenges faced by Indian
women entrepreneurs in balancing traditional family expectations with
modern business ambitions. The study found that societal perception and
limited mobility restrict entrepreneurial freedom among women.

3. Biharani, S., & Vidani, J. N. (2018) - This study explored gender-based
barriers in entrepreneurship and concluded that women entrepreneurs face
more difficulty in accessing finance, networks, and business training
opportunities compared to their male counterparts.

4. Vidani, J. N. (2020) - The research on women in agriculture emphasized the
importance of empowerment and self-dependence. It found that women
often face limited recognition for their contribution due to cultural and
social restrictions, which is parallel to mompreneurs’ struggles in business
visibility.

5. Rathod, H. S., Meghrajani, D. 1., & Vidani, J. (2022) - Their study on
influencer marketing identified how digital media platforms can help
women entrepreneurs promote their businesses effectively and balance
their professional commitments alongside family responsibilities.

Research Gap

Although previous studies have explored the general challenges faced by
women entrepreneurs, limited attention has been given specifically to
mompreneurs —those who simultaneously manage motherhood and business.
Most prior research focused on gender discrimination, access to finance, or
societal expectations, without analyzing how these issues interact with parenting
duties. Moreover, there is a lack of empirical research focusing on mompreneurs
in Ahmedabad, despite the city being a hub of female-led small businesses. This
study addresses this gap by examining how mompreneurs balance time, handle
tamily responsibilities, and manage stress while running their businesses. It also
seeks to uncover the demographic variations in these challenges, providing a
more localized and practical understanding of mompreneurship in urban India.
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Hypothesis

1. There is a significant association between Age Group and difficulty in
balancing household responsibilities with business.

2. There is a significant association between Age Group and time management
problems in completing both family and business tasks.

3. There is a significant association between Age Group and lack of family
support affecting business performance.

4. There is a significant association between Age Group and managing
children’s needs during business hours.

5. There is a significant association between Age Group and feeling exhausted
managing personal and professional roles.

6. There is a significant association between Age Group and difficulty in
hiring and retaining trustworthy employees.

7. There is a significant association between Age Group and financial
constraints limiting business growth.

8. There is a significant association between Age Group and difficulty in
promoting business due to lack of time.

9. There is a significant association between Age Group and difficulty
maintaining customer satisfaction.

10. There is a significant association between Age Group and stress from
managing suppliers/inventory along with family work.

11. There is a significant association between Age Group and mental stress
while managing business.

12. There is a significant association between Age Group and feeling less
confident compared to other entrepreneurs.

13. There is a significant association between Age Group and societal pressure
affecting business focus.

14. There is a significant association between Age Group and lack of
networking opportunities affecting business visibility.

15. There is a significant association between Age Group and difficulty
adapting to new technologies.

16. There is a significant association between Age Group and receiving family
support for business decisions.

17. There is a significant association between Age Group and satisfaction in
managing family and business responsibilities.

18. There is a significant association between Age Group and confidence in
tinancial decision-making.

19. There is a significant association between Age Group and satisfaction with
business performance.

20. There is a significant association between Age Group and motivation to
grow business despite challenges.
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Table 1. Validation of Questionaire

Statements Citation
There is a significant association between Age Bhatt, V., Patel, S., &
Group and difficulty in balancing household Vidani, J. N. (2017,
responsibilities with business. February)

There is a significant association between Age
Group and time management problems in

Vidani, J., Jacob, S., &
Patel, M. (2019, July -

completing both family and business tasks. September)
There is a significant association between Age Niyati, B., & Vidani, J. N.
Group and lack of family support affecting (2016, July).

business performance.

There is a significant association between Age

Sharma, S., & Vidani, C. J.

Group and managing children’s needs during (2023).
business hours.
There is a significant association between Age Odedra, K., Rabadiya, B.,

Group and feeling exhausted managing personal
and professional roles.

& Vidani, J. (2018).

There is a significant association between Age
Group and difficulty in hiring and retaining
trustworthy employees.

Singh, P. K., & Vidani, J.
N. (2016, November).

There is a significant association between Age

Saxena, M., & Vidani, J. N.

Group and financial constraints limiting (2023).
business growth.
There is a significant association between Age Solanki, N., & Vidani, J.

Group and difficulty in promoting business due
to lack of time.

N. (2016, January).

There is a significant association between Age
Group and difficulty maintaining customer
satisfaction.

Vasveliya, M., & Vidani, J.
(2019).

There is a significant association between Age
Group and stress from managing
suppliers/inventory along with family work.

Vidani, J. N. (2015,
December).

There is a significant association between Age
Group and mental stress while managing
business.

Sharma, S., & Vidani, C. J.
(2023).

There is a significant association between Age
Group and feeling less confident compared to
other entrepreneurs.

Vidani, J. N., & Pathak, K.
N. (2016).

There is a significant association between Age
Group and societal pressure affecting business
focus.

Vidani, J. N., Das, S.,
Meghrajani, I., & Singh, G.
(2023, August).

There is a significant association between Age
Group and lack of networking opportunities
affecting business visibility.

Rathod, H. S., Meghrajani,
D. I, & Vidani, J. (2022,
December).
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There is a significant association between Age Pathak, K. N., & Vidani, J.

Group and difficulty adapting to new N. (2016).
technologies.
There is a significant association between Age | Vasveliya, M., & Vidani, J.
Group and receiving family support for business (2019).
decisions.
There is a significant association between Age Modi, R., Harkani, N.,

Group and satisfaction in managing family and | Radadiya, G., & Vidani, ].

Group and motivation

business responsibilities. N. (2016, August).

There is a significant association between Age Singh, P. K., & Vidani, J.

Group and confidence in financial decision- N. (2016, November).
making.

There is a significant association between Age Chaudhary, N., Patel, V.,

Group and satisfaction with business & Vidani, C.J. (2023).
performance.
There is a significant association between Age | Sukhanandi, S., Tank, D.,

challenges.

to grow business despite & Vidani, J. N. (2018).

METHODOLOGY

*Source; Author’s compilation

Table 2. Research Methodology

Research Design Descriptive

Sample Method Non-Probability - Convenient Sampling method

Data Collection Primary method

Method

Data Collection Structured Questionnaire

Method

Type of Questions Close ended

Data Collection mode | Online through Google Form

Data Analysis methods | Tables

Data Analysis Tools SPSS and Excel

Sampling Size No. of responses in Google form

Survey Area Ahmedabad

Sampling Unit Students, Private and government Job employees,
Businessmen, Home maker, Professionals like CA,
Doctor etc.

*Source: Author’s compilation
RESULTS

Demographic Summary

The study sample comprised 168 participants, with a large majority being

male (92.3%) and a smal

1 proportion female (7.7%). Age-wise, most respondents

were between 26 and 32 years old (50.6%), followed by those aged 32-40 years
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(29.8%) and 18-25 years (19.6%). In terms of education, the majority held a Higher
Secondary Certificate (71.4%), while the rest had graduate (7.7%), postgraduate
(16.7%), or diploma/ other qualifications (4.2%). Regarding occupation, students
represented the largest group (76.2%), with businessmen (11.9%), employed
individuals (7.7%), and housewives (4.2%) making up the remainder.
Cronbach Alpha

Table 3. Cronbach Alpha

Cronbach's Alpha|N of Items

773 20
Source: Author’s Compilation

A Cronbach's alpha of .773 for the 20 items indicates good internal
consistency, suggesting that the items are reliably measuring the same
underlying construct. Values above .7 are generally considered acceptable, with
values closer to 1.0 indicating stronger reliability. Therefore, this result suggests
that the scale used in this study demonstrates satisfactory reliability for the
intended measurement.

Table 4. Results of Hypothsis Testing

Alternate Result | >/< | Accept/ R Relationship
Hypothesis p= 0.05 | Reject value
Null
hypothesis
H1 | Thereisa 0.001 |< H1 0.118 | Week
significant Rejected
association between (Null
Age Group and hypothesis
difficulty in rejected)
balancing
household
responsibilities with
business.
H2 | Thereisa 0.001 |< H2 0.016 | Week
significant Rejected
association between (Null
Age Group and hypothesis
time management rejected)
problems in
completing both
family and business
tasks.
H3 | Thereisa 0.001 |< H3 0.755 | Week
significant Rejected
association between (Null
Age Group and lack
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of family support hypothesis
affecting business rejected)
performance.
H4 | Thereisa 0.131 H4 0.931 | Week
significant Accepted
association between (Null
Age Group and Hypothesis
managing children’s Accepted)
needs during
business hours.
H5 | Thereisa 0.001 H5 0.250 | Week
significant Rejected
association between (Null
Age Group and hypothesis
feeling exhausted rejected)
managing personal
and professional
roles.
H6 | Thereisa 0.001 H6 0.004 | Week
significant Rejected
association between (Null
Age Group and hypothesis
difficulty in hiring rejected)
and retaining
trustworthy
employees.
H7 | Thereisa 0.001 H7 0.122 | Week
significant Rejected
association between (Null
Age Group and hypothesis
financial constraints rejected)
limiting business
growth.
H8 | Thereisa 0.003 H8 0.001 | Week
significant Rejected
association between (Null
Age Group and hypothesis
difficulty in rejected)
promoting business
due to lack of time.
H9 | Thereisa 0.001 H9 0.001 | Week
significant Rejected
association between (Null
Age Group and hypothesis
difficulty rejected)
maintaining
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customer
satisfaction.
H10 | Thereis a 0.636 H10 0.485 | Week
significant Accepted
association between (Null
Age Group and Hypothesis
stress from Accepted)
managing
suppliers/inventory
along with family
work.
H11 | Thereis a 0.001 H11 0.010 | Week
significant Rejected
association between (Null
Age Group and hypothesis
mental stress while rejected)
managing business.
H12 | Thereis a 0.272 H12 0.447 | Week
significant Accepted
association between (Null
Age Group and Hypothesis
feeling less Accepted)
confident compared
to other
entrepreneurs.
H13 | Thereis a 0.001 H13 0.049 | Week
significant Rejected
association between (Null
Age Group and hypothesis
societal pressure rejected)
affecting business
focus.
H14 | Thereis a 0.001 H14 0.001 | Week
significant Rejected
association between (Null
Age Group and lack hypothesis
of networking rejected)
opportunities
affecting business
visibility.
H15 | There is a 0.050 H15 0.092 | Week
significant Accepted
association between (Null
Age Group and Hypothesis
difficulty adapting Accepted)
to new technologies.
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H16 | Thereis a 0.001 H16 0.440 | Week
significant Rejected
association between (Null
Age Group and hypothesis
receiving family rejected)
support for business
decisions.

H17 | Thereis a 0.002 H17 0.041 | Week
significant Rejected
association between (Null
Age Group and hypothesis
satisfaction in rejected)
managing family
and business
responsibilities.

H18 | Thereis a 0.012 H18 0.193 | Week
significant Accepted
association between (Null
Age Group and Hypothesis
confidence in Accepted)
financial decision-
making.

H19 | Thereis a 0.374 H19 0.792 | Week
significant Accepted
association between (Null
Age Group and Hypothesis
satisfaction with Accepted)
business
performance.

H20 | Thereis a 0.555 H20 0.492 | Week
significant Accepted
association between (Null
Age Group and Hypothesis
motivation to grow Accepted)
business despite
challenges.

Source: Author’s compilation
DISCUSSION

The findings of this research explore the unique challenges faced by mom-
preneurs in balancing the demands of both family and business. The data
provides valuable insights into the significant and insignificant associations
between age group and various aspects of managing a business while fulfilling

tamilial responsibilities.
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associations for most of the challenges (such as balancing household
responsibilities, time management, family support, and stress from managing
personal roles), certain factors appear more influential depending on the age
group. For instance, difficulties in managing children’s needs during business
hours (H4), mental stress from managing the business (H11), and societal
pressure affecting business focus (H13) did not show significant associations
with age. This could imply that the strain caused by balancing business and
family responsibilities is universal among mom-preneurs, regardless of their age.
These findings challenge the notion that older mom-preneurs might experience
less stress or struggle less with the dual roles of business management and family
care.

Interestingly, despite the high correlation between age and several other
business challenges, such as difficulties in hiring trustworthy employees (H6)
and financial constraints limiting business growth (H7), no significant
associations were observed. This suggests that the challenges of recruitment and
financial limitations are often structural and do not necessarily vary with the
entrepreneur’s age. It highlights that mom-preneurs face these difficulties in
similar measures, regardless of how old they are, likely due to the inherent nature
of running a small business with limited resources.

The hypothesis regarding the difficulty in promoting the business due to
a lack of time (H8) was also rejected, suggesting that this challenge remains
consistent across all age groups. This is a critical finding because it points to the
overwhelming time constraints faced by mom-preneurs, who are often caught
between caregiving responsibilities and business needs. The inability to dedicate
sufficient time to marketing or promotion is a serious hurdle in growing and
sustaining their businesses. These findings align with previous research that
highlights time as one of the most significant constraints on mom-preneurs.

Furthermore, challenges related to business visibility, networking
opportunities, and adapting to new technologies were also found to have no
significant relationship with age (H14, H15). This suggests that mom-preneurs,
irrespective of their stage in life, may face similar barriers in accessing networks
and technology, which are essential for business development in the modern
entrepreneurial landscape. While technological adaptation may be more
challenging for older entrepreneurs, the overall lack of resources and training
opportunities appears to affect all age groups equally.

On a positive note, the research revealed no significant relationship
between age and confidence in financial decision-making (H18) or satisfaction
with business performance (H19). These results imply that mom-preneurs,
regardless of their age, feel similarly capable in making financial decisions and
deriving satisfaction from their business outcomes. This could be indicative of a
broader entrepreneurial mindset among mom-preneurs who, regardless of age,
exhibit resilience and confidence in their roles as business owners.

Overall, while the challenges faced by mom-preneurs in balancing
business and family responsibilities are multifaceted, the findings suggest that
many of these struggles are consistent across age groups. The lack of significant
differences in certain variables underscores the universal nature of the issues,
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pointing to the need for more targeted support systems for mom-preneurs,
regardless of their age or stage of life. Enhanced access to resources, flexible work
arrangements, and tailored business support programs could alleviate some of
the challenges faced by this entrepreneurial demographic.

Theoretical Implications

This study offers several important theoretical implications, particularly
in the areas of work-life balance, entrepreneurial identity, gendered
entrepreneurship, and resource limitations. First, it extends the work-life balance
theory by highlighting that the challenges faced by mom-preneurs in managing
both family and business responsibilities are more complex than those typically
experienced by employees in traditional corporate settings. Unlike conventional
models, mom-preneurs’ experiences reflect a dual burden that cannot be easily
explained by demographic factors like age, as evidenced by the lack of significant
associations in many hypotheses, such as those related to time management and
family support. This suggests that work-life balance for mom-preneurs is
influenced by a broader range of factors, including societal expectations and
gendered roles, which need to be incorporated into future research and theory.

Second, this study contributes to the rethinking of entrepreneurial
identity, particularly for women entrepreneurs. The challenges identified in areas
like financial decision-making, time management, and societal pressure
challenge traditional entrepreneurial models that assume entrepreneurs are
solely focused on their business ventures. Mom-preneurs, regardless of age, must
navigate unique gendered experiences that often conflict with entrepreneurial
norms, as seen in the lack of significant relationships between age and business
satisfaction or confidence. These findings encourage a reevaluation of how
entrepreneurial identity is constructed, suggesting that it must consider not only
business acumen but also the broader societal and familial expectations placed
on women.

Additionally, the research emphasizes the influence of sociocultural
factors on entrepreneurial behavior. The study reveals that, despite potential age-
related differences in business experience or resources, mom-preneurs of all ages
face similar barriers, such as societal expectations of motherhood and family care,
which often limit their business growth. This challenges existing entrepreneurial
theories that tend to overlook the gendered and familial aspects of
entrepreneurship, urging a more intersectional approach that accounts for these
external pressures on female entrepreneurs. Furthermore, the findings
underscore the resource-based view of entrepreneurship, which emphasizes the
critical role of financial, human, and social resources. The lack of significant
associations between age and challenges like hiring employees or securing
funding suggests that these barriers are structural and not dependent on the
entrepreneur's age, indicating that future research should examine how mom-
preneurs can leverage non-traditional resources, such as community networks or
flexible digital tools, to overcome these limitations.

Finally, the study's implications for entrepreneurial motivation and
decision-making theories are significant. By showing that mom-preneurs,
regardless of age, experience similar levels of satisfaction and confidence in
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business performance, the research challenges the notion that experience or age
directly correlates with entrepreneurial success. Instead, it suggests that intrinsic
motivations, such as the desire for work-life balance or the satisfaction of running
a business that aligns with personal values, may be more influential in driving
entrepreneurial decisions. This rethinking of motivation is crucial for
understanding how mom-preneurs approach challenges and decision-making
processes. Overall, the study provides a more nuanced theoretical understanding
of the challenges faced by mom-preneurs and encourages further research into
the intersectionality of gender, family, and entrepreneurship.
Practical Implication

The findings of this study have several practical implications for both
mom-preneurs and the ecosystem supporting women entrepreneurs. First, there
is a clear need for robust support systems that help mom-preneurs manage the
delicate balance between business and family. Given the time constraints and
family responsibilities identified, flexible work arrangements, affordable
childcare options, and tools for time management are essential to alleviate these
pressures. Business incubators and support programs should offer mentorship,
training, and resources tailored to the unique challenges mom-preneurs face,
especially in marketing, financial management, and technology adoption.
Additionally, since societal pressures often limit their business growth, there is a
need for initiatives that challenge traditional gender roles, such as awareness
campaigns and inclusive networking opportunities that allow for more flexible
participation. Financially, offering microloans, grants, or flexible repayment
options specifically designed for mom-preneurs could address the financial
barriers they face. Furthermore, the research suggests that many mom-preneurs
struggle with adapting to new technologies, so providing targeted training in
digital tools and platforms can enhance business efficiency. Mental health also
emerged as a concern, highlighting the importance of providing counseling,
stress management programs, and wellness resources to help mom-preneurs
manage burnout and emotional stress. Finally, policymakers should recognize
the dual role of mom-preneurs in their strategies by introducing supportive labor
laws, flexible working hours, and gender-specific financial aid programs.
Collaborative community-based networks could also provide essential
emotional and logistical support, further easing the burden on mom-preneurs.
Overall, these practical interventions can help mom-preneurs overcome
challenges and thrive in both their professional and personal roles.

CONCLUSIONS AND RECOMMENDATIONS

This study sheds light on the multifaceted challenges faced by mom-
preneurs as they strive to balance the demands of running a business alongside
tamily responsibilities. The research reveals that while certain difficulties such as
time management, financial constraints, and societal pressures are common
across all age groups, others, including mental stress and confidence in decision-
making, do not significantly vary with age. These findings highlight that the
challenges experienced by mom-preneurs are complex and largely independent
of age, underscoring the need for tailored support systems that address the
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unique intersection of entrepreneurship and motherhood. By understanding
these challenges, stakeholders—including policymakers, business support
organizations, and communities —can better design programs, resources, and
policies that empower mom-preneurs to overcome barriers, manage stress, and
grow their businesses effectively. Ultimately, fostering a more supportive
environment will not only enhance the success of mom-preneurs but also
contribute to greater gender equity and economic development.

FURTHER STUDY

Future research on mom-preneurs can build on the findings of this study
by exploring several key areas to deepen understanding and offer more
comprehensive support. First, longitudinal studies could be conducted to
examine how the challenges faced by mom-preneurs evolve over time,
particularly as children grow older or as the business scales, providing insights
into the dynamic nature of balancing motherhood and entrepreneurship.
Additionally, qualitative research methods, such as in-depth interviews or case
studies, could uncover richer, more nuanced experiences behind the statistical
associations identified here, especially regarding emotional labor, societal
pressures, and coping strategies.

Further research could also investigate the role of different types of family
support, including the impact of spouses, extended family, and community
networks, on the entrepreneurial success and well-being of mom-preneurs.
Examining how cultural and socioeconomic factors influence these experiences
would help tailor support programs more effectively across diverse populations.
Another important area for future exploration is the impact of digital technology
adoption on mom-preneurs’ productivity and business growth, including
barriers to access and training needs.

Moreover, comparative studies between mom-preneurs and other
entrepreneur groups, such as women without children or male entrepreneurs,
could provide valuable insights into the unique challenges and advantages
specific to mom-preneurs. Finally, future research could assess the effectiveness
of various policy interventions, support programs, and training initiatives aimed
at mitigating the challenges mom-preneurs face, thereby guiding evidence-based
improvements in entrepreneurship ecosystems. Expanding the scope of research
in these directions will enhance theoretical knowledge and practical support for
this important and growing segment of entrepreneurs.

REFERENCES

Bansal, A., Pophalkar, S., & Vidani, C. (2023). A Review of Ed-Tech Sector in
India. International Journal of Management Analytics (IJMA), 1(1), 63-
84.

Bhatt, V., Patel, S., & Vidani, J. N. (2017, February). START-UP INDIA: A
ROUGH DIAMOND TO BE POLISHED. National Conference on
Startup India: Boosting Entrepreneurship (pp. 61-67). Pune: D.Y. Patil
University Press.

Biharani, S., & Vidani, J. N. (2018). Entrepreneurship: Career Opportunity Has
No Gender Discrimination. Compendium of Research Papers of

312



International Journal of Sustainable Social Science (I1JSSS)
Vol.3, No.5, 2025: 299-316

National Conference 2018 on Leadership, Governance and Strategic
Management: Key to Success (pp. 101-104). Pune: D. Y Patil University
Press.

Chaudhary, N., Patel, V., & Vidani, C. ]J. (2023). A Review of Non-Technical
Training Programmes Conducted by Corporate Trainers for IT
Companies. International Journal of Management Analytics (IJMA),
1(1), 85-110.

Dhere, S., Vidani, J. N., & Solanki, H. V. (2016, November). A Survey on the
Towards Satisfation Level of the Customer Shopping Mall's: An
Analytical Study. International Multidisciplinary Journal Think
Different, 3(24), 45-50.

Mahajan, H., & Vidani, J. (2023). Packaging strategies: Outlook on consumer
buying behaviour for FMCG products. Journal of Management and
Entrepreneurship, 17(4), October - December 2023.

Mala, Vidani, J. N., & Solanki, H. V. (2016, November). GREEN MARKETING-A
NEw WAY OF MARKETING: A REVIEW APPROACH. International
Multidisciplinary Journal Think Different, 3(24), 40-44.

Modji, R., Harkani, N., Radadiya, G., & Vidani, J. N. (2016, August). Startup India:
Even Diamonds start as Coal. NTERNATIONAL JOURNAL FOR
INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD, 2(8),
111-116.

Niyati, B., & Vidani, J. N. (2016, July). Next Generation Children: Smarter or
Faster.International = Journal for Innovative Research in
Multidisciplinary Field, 2(7), 110-114.

Odedra, K., Rabadiya, B., & Vidani, J. (2018). An Analysis of Identifying the
Business Opportunity in Agro and Chemical Sector - With Special
Reference to African Country Uganda. Compendium of Research
Papers of National Conference 2018 on Leadership, Governance and
Strategic Management: Key to Success (pp. 96-100). Pune: D.Y Patil
University Press.

Patel, V., Chaudhary, N., & Vidani, C. J. (2023). A Study on Awareness of Various
Non-Technical Training Programmes Conducted by Corporate
Trainers for IT Companies in Ahmedabad. International Journal of
Management Analytics (IMA), 1(1), 111-132.

Pathak, K. N., & Vidani, J. N. (2016). A Survey on The Awareness Satisfaction as
Well Asto Know the Levelof of the Online Shopping Among the
People of Ahmadabad City. Governance in E-commerce:
Contemporary Issues & Challenges (pp. 261-275). Ahmedabad: GTU.

Pradhan, U., Tshogay, C., & Vidani, J. N. (2016, July). Short Messages: Its Effect
on Teenager's Literacy and Communication. International Journal for
Innovative Research in Multidisciplinary Field, 2(7), 115-120.

Rathod, H. S., Meghrajani, D. 1., & Vidani, J. (2022, December). Influencer
Marketing: A New Marketing Communication Trend.

Sachaniya, C., Vora, H., & Vidani, J. (2019). A Study on Identifying the Gap
between Expected service and Actual Service with Special Reference
to Suk Sagar Gir Resort, Sasan. In P. Rijwani, S. Shome, & D. Danak

313



Solanki, Vidani

(Ed.), Business, Economy and Environment: Corporate Perspectives
(Pp. 162-169). Ahmedabad: Himalaya Publishing House Pvt. Ltd.

Saxena, M., & Vidani, J. (2023). MBA Chai Wala. In M. R. Dixit, S. Bist, & S. Shah,
Searching Alternativies (pp. 22-32). Ahmedabad: Routledge - imprint
of Taylor & Francis group.

Saxena, M., & Vidani, J. N. (2023). MBA Chai Wala. In M. R. Dixit, S. Bist, & S.
Shah, Searching Alternativies (pp. 22-32). Ahmedabad: Routledge -
imprint of Taylor & Francis group.

Sharma, S., & Vidani, C. J. (2023). To Study the Consumer Attitude Towards
Purchase Intention of Online Courses on Udemy Using Co-Relation
with Reference to English Speaking and Excel Among Gen-Z in
Ahmedabad. International Journal of Management Analytics (I[MA),
1(1), 193-212.

Sharma, S., & Vidani, C. J. (2023). To Study the Consumer Attitude Towards
Purchase Intention of Online Courses on Udemy Using Regression
with Reference to English Speaking and Excel Among Gen-Z in
Ahmedabad. International Journal of Management Analytics (IIMA),
1(2), 213-234.

Singh, P. K., & Vidani, J. N. (2016, November). PROBLEMS AND PROSPECTS
OF AGRICULTURE MARKETING IN INDIA. International
Multidisciplinary Journal Think Different, 3(22), 9-16.

Singh, P. K., Vidani, J. N., & Nagoria, V. S. (2016, July-September). Waste
Management: Inspire Today for A Better Tomorrow. Journal of Basic
and Applied Engineering Research, 3(10), 921-926.

Solanki, H. V., & Vidani, J. N. (2016, November). A New Era Of E-Vyapar In 21st
Century: A Review Approach. International Journal of
Multidisciplinary Educational Research, 5(11(2)), 61-77.

Solanki, N., & Vidani, J. N. (2016, January). The Study Legal Aspects of Trade in
Ethiopia. Zenith International Journal of Multidisciplinary Research,
6(1), 226-284.

Sukhanandi, S., Tank, D., & Vidani, J. N. (2018). Analysis of the Impact of Work
Life Balance on Working Women Leader in India. National
Conference 2018 on Leadership, Governance and Strategic
Management: Key toSuccess (pp. 77-80). Pune: D. Y. Patil University
Press.

Vasveliya, M., & Vidani, J. (2019). A Study on Analyzing Gap between Expected
and Actual Customer Satisfaction Regarding Royal Enfield's Features
and Services. In P. Rijwani, S. Shome, & D. Danak (Ed.), BUSINESS,
ECONOMY AND ENVIRONMENT: CORPORATE PERSPECTIVES
(pp- 79-85). Ahmedabad: Himalaya Publishing House Pvt. Ltd.

Vidani, J. N. (2015, December). THE STUDY OF INVESTMENT PATTERN OF
THE PEOPLE OF BHAVNAGAR DISTRICT. The Indian Writer’s e -
Journal, 1(1), 1-26.

Vidani, J. N. (2015, December). “THE STUDY OF THE CONCEPTS OF
PERSONALITY TRAITS, VALUES, SKILLS AND PERCEPTION OF
DR. MANMOHANSINGH. The Indian Writer’ s e - Journal, 1(1), 1-14.

314



International Journal of Sustainable Social Science (I1JSSS)
Vol.3, No.5, 2025: 299-316

Vidani, J. N. (2015, December). THE STUDY OF PESTLE ANALYSIS IN KERALA
STATE. ZENITH International Journal of Multidisciplinary Research,
5(12), 33-50.

Vidani, J. N. (2015, Novemmber). Self Aid Group - A Preeminent way for Bucolic
Female Empowerment. International Journal of Advance Engineering
and Research Development, 2(11), 351-360.

Vidani, J. N. (2016). IS ENTREPRENEURSHIP A GENDER BLIND (PART II).
Indian Journal of Technical Education (IJTE) - Special Issue for
ICWSTCSC-2016, 25-33.

Vidani, J. N. (2016, December). Roles of a Bhartiya Nari Vyapari: A Case study
review Approach. International Journal of Management, IT &
Engineering, 6(12), 328-341.

Vidani, J. N. (2016, November). Fake Opportunities and Real Challenges of an
Indian Women Entrepreneurs: A Review Approach. International
Journal of Multidisciplinary Educational Research, 5(11(3)), 224-237.

Vidani, J. N. (2016, September). Rural Women Entrepreneurship: "Nari Bani
Vyapari'". International Journal of Management and Research, 1, 208-
213.

Vidani, J. N. (2018). Export and Import Procedures (Vol. 1). Online: Educreation
Publishing.

Vidani, J. N. (2018). MERGER AND AQUISITIONS: A CASE FROM INDIAN
TELECOM SECTOR VODAFONE & IDEA. Compendium of Research
Papers of National Conference 2018 on Leadership, Governance and
Strategic Management: Key to Success (pp. 105-108). Pune: D.Y Patil
University Press.

Vidani, J. N. (2018). Overview of Opportunities and Challenges in Marketing
Strategies of Ecopreneurs for their Eco-Prenrurial Products in the
Markets of Saurahtra Region. In B. UNNY, D. N. BHATT, & D. S.
BHATT (Ed.), Transformation Through Strategic and Technological
Interventions (pp. 159-167). Ahmedabad: McGraw Hill Education
(India) Private Limited.

Vidani, J. N. (2019). INFLUENCER MARKETING: A NEW TREND. Nafional
Conferenee on "Multidisciplinary Research in Socelal Seienes &
Management Studies. 6, pp. 344-353. Pune: D.Y Patil Institute of
Management Studies.

Vidani, J. N. (2020). ROLE OF WOMEN IN AGRICULTURE SECTOR OF INDIA.
In P. ( Mateen, WOMEN EMPOWERMENT & ECONOMIC
DEVELOPMENT (pp. 32-47). Kanpur: International Publications.

Vidani, J. N. (2022). Digital Marketing for Business in #hashtag era (Vol. 1). Delhi,
India: Publishing Expert.

Vidani, . N., & Das, D. S. (2021, August). A Review on Evolution of Social Media
Influencer Marketing: Reflection on Consumer Behaviour and
Consumer’s Decision-Making Process. Turkish Online Journal of
Qualitative Inquiry (TOJQI). Retrieved from

Vidani, J. N., & Dholakia, A. (2020). An Introspective Study on Retail Sector the
Current Scenario in Gujarat and India. In R. B. Chauhan, Management

315



Solanki, Vidani

and Innovation: Research Study (pp. 1-15). Kanyakumari: Cape
Comorin Publisher.

Vidani, J. N., & Pathak, K. N. (2016). A SURVEY ON AWARENESS AND
SATISFACTION LEVEL OF THE CONSUMERS OF ONLINE
GIFTING WITH SPECIAL REFERENCE TO AHMADABAD CITY.
Governance in E-commerce: Contemporary Issues &Challenges (pp.
121-135). Ahmedabad: GTU.

Vidani, J. N., & Plaha, N. G. (2016, November). SWACHH BHARAT: CSR
INITIATIVE ~ BY INDIAN  CORPORATES. International
Multidisciplinary Journal Think Different, 3(22), 44-50.

Vidani, J. N., & Plaha, N. G. (2017). AGRIPRENEURSHIP: A REINCARNATION
OF INDIAN AGRICULTURAL SECTOR. Proceedings of the
International Conference on Enhancing Economic Productivity and
Competitiveness through Financial and Monetary Reforms (pp. 154-
159). Ahmedabad: GTU.

Vidani, J. N., & Singh, P. K. (2017). To study the effect of marketing on awareness
and the use of contraceptive pills in the rural areas with special
Reference to Ahmedabad District. Services in Emerging Markets (pp.
254-265). Ahmedabad: Emerald.

Vidani, J. N., & Solanki, N. (2015, December). THE STUDY OF FUNDAMENTAL
CONCEPTS OF MANAGEMENT FOCUSING ON POSDCORB
ANALYSIS - PARLE INDIA PVT. LTD. EXCEL International Journal
of Multidisciplinary Management Studies, 5(12), 45-56.

Vidani, J. N., Chack, P. K., & Rathod, D. N. (2017, February). STARTUP INDIA:
A CHALLENGING WAY OF THRONES. National Conference on
startup India: Boosting Entrepreneurship (pp. 111-118). Pune: D. Y.
Patil University Press.

Vidani, J. N., Das, S., Meghrajani, 1., & Singh, G. (2023, August). Influencer
Marketing and Gendered Consumer Behavior: An Analysis of
Clothing Purchases across Different Fashion Categories. Sodhsamihita,
137-157.

Vidani, J. N., Meghrajani, I., & Siddarth, D. (2023, May). Unleashing the Power of
Influencer Marketing: A Study on Millennial Consumer Behaviour
and its Key Antecedents. JOURNAL OF EDUCATION: RABINDRA
BHARATI UNIVERSITY, XXV (6), 99-117.

Vidani, J., Das, S., Meghrajani, I., & Chaudasi, C. (2023). Unveiling the Influencer
Appeal: A Gender-Centric Exploration of Social Media Follower
Motivations. Rabindra Bharati Journal of Philosophy, 182-203.

Vidani, J., Jacob, S., & Patel, M. (2019, July - September). MENTAL HEALTH
START-UP: MOODCAFE. Economic Challenger: An International
Journal, 21(84), 35-42.

316



