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ABSTRACT

Digital transformation has become a strategic necessity
for Micro, Small, and Medium Enterprises (MSMEs) to
survive and grow in the creative economy era.
However, many MSMEs still face limitations in
financial management and operational efficiency due
to low technology adoption. This study aims to analyze
the influence of Digital Management Accounting and
Operational Digitization on Digital SME Growth. The
method used is a quantitative approach with a survey
technique through questionnaires distributed to 50
digital MSME actors. The data were analyzed using
SPSS through validity tests, reliability tests, normality
tests, multicollinearity tests, multiple linear regression,
t-tests, and F-tests. The results show that Digital
Management Accounting has a positive and significant
effect on the growth of digital MSMEs, with a t-value
of 3.492 and significance of 0.001. Operational
Digitization also has a significant effect, with a t-value
of 2.586 and significance of 0.012. Simultaneously, both
variables have a significant influence on MSME
growth, which is supported by the results of the F-test
with an F-value of 18.526 and a significance of 0.000.
The research discussion emphasizes that digitalization
in accounting and operational aspects can improve
efficiency, decision quality, and the competitiveness of
MSMEs in facing the dynamics of the creative
economy. In conclusion, the success of MSMEs in the
digital era is largely determined by the extent to which
they can adopt and integrate technology into financial
management and business processes comprehensively
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INTRODUCTION

The development of digital technology over the past decade has brought
fundamental changes to the dynamics of the global economy, particularly in the
way production, distribution, and consumption have transformed toward a more
efficient, connected, and data-driven model (Mahera, 2025, Amory, 2025).
Digitalization has not only transformed large corporations with established
technological infrastructure but has also reached micro, small, and medium
enterprises (MSMEs), which have long been the backbone of the economy in
many countries, including Indonesia. As significant contributors to gross
domestic product (GDP), employment absorption, and the acceleration of
innovation across various sectors, MSMEs play a strategic role in maintaining
national economic stability.

In the context of the rapidly growing creative economy, SMEs face
demands to be more adaptive and responsive to the dynamics of changing
consumer preferences, developments in digital technology such as e-commerce,
artificial intelligence, and digital payment systems, as well as the increasing
intensity of market competition. This situation requires SME actors not only to
adopt technology as an operational tool but also to integrate it into their business
models, marketing strategies, and product innovation processes in order to
enhance competitiveness and maintain relevance in an increasingly competitive
global economic ecosystem.

The era of the creative economy is characterized by the dominance of
ideas, creativity, and innovation as key factors in creating added value for
products and services, so that economic value no longer relies solely on physical
resources, but also on creative capacity and responsiveness to market changes
(Syahsudarmi, 2019). Within this framework, digital SMEs play a role as a driving
force capable of delivering creative products with a wider market reach through
the use of technologies such as e-commerce platforms, social media, digital
analytics systems, and business process automation. Although the opportunities
brought by digitalization open up significant growth potential, these dynamics
also present increasingly complex challenges.

One fundamental challenge is how SMEs can efficiently manage relatively
limited financial, human, and technological resources, while simultaneously
designing adaptive business strategies. On the other hand, the ability to make
data-driven decisions is becoming increasingly crucial, especially when SMEs
have to navigate changes in consumer behavior, demand fluctuations, and
rapidly shifting market uncertainties. This is where management accounting
becomes a highly relevant and strategic tool, as it serves to provide
comprehensive and timely information for planning, cost control, performance
evaluation, risk assessment, and strategic decision-making. Thus, management
accounting not only helps SMEs maintain business sustainability but also
strengthens their position within a competitive and dynamic creative economy
ecosystem.
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LITERATURE REVIEW

The management accounting systems used by many digital SMEs still rely
on traditional approaches that focus on recording financial transactions
historically and administratively (Ikhtiari, 2024). These systems tend to be
oriented towards conventional reports that are unable to provide more
comprehensive, real-time, and relevant information for strategic decision-
making needs. In the context of the fast-paced, dynamic creative economy, which
is heavily influenced by technological developments, management accounting
information is required to be more adaptive, flexible, and integrated with various
digital platforms that support business operations (Cosa, 2024). This
transformation not only encompasses aspects of financial reporting but also
involves the integration of big data, predictive analytics, automation, as well as
multidimensional performance measurement ranging from process efficiency,
customer satisfaction, product innovation, to business sustainability. In other
words, management accounting needs to evolve into a strategic information
system capable of providing data-driven insights, supporting more accurate
decisions, and enabling digital SMEs to respond to competition, market
uncertainty, and changes in consumer behavior. This transformation becomes a
necessity if SMEs want to survive and grow in a creative economy ecosystem that
demands speed, accuracy, and continuous innovation.

In addition to accounting aspects, digitization in operational processes, or
Operational Digitization, is an important factor that influences the sustainability
of digital SMEs (Kumar, 2025). The use of technology in operational activities
such as inventory management, online ordering, customer service, and digital
marketing has been proven to increase efficiency and service speed (Sharma,
2024). This has the potential to improve customer satisfaction and significantly
expand the market. Accounting digitization and operational digitization make a
major contribution to the growth of digital SMEs, especially in the context of the
creative economy, which demands innovation and flexibility (Badria, 2024). The
growth of digital SMEs is not only measured by sales but also by adaptability,
management efficiency, and long-term business sustainability (Gao, 2023).

Although the potential for digitalization is enormous in driving efficiency
and market expansion, In reality, many MSMEs are still unable to utilize it
optimally. Limited digital literacy is one of the most significant obstacles, as
many MSME actors are not yet accustomed to using accounting applications,
inventory management systems, or other digital platforms that can enhance
business effectiveness (Saputri, 2025). In addition, limited access to adequate
technological devices, inadequate digital infrastructure in certain areas, and high
technology implementation costs make it difficult for most MSMEs to undergo
comprehensive digital transformation. Low understanding of the long-term
benefits of digitalization also causes business actors to be less motivated to invest
in digital systems that can actually improve financial record accuracy, speed up
operational processes, and expand market reach (Wang, 2023). Therefore, a more
in-depth empirical study is needed to identify how accounting and operational
digitalization contribute concretely to the growth of digital SMEs.
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Previous research has shown that the implementation of digital
technology can improve financial performance, operational efficiency, and
competitiveness (Almashhadani, 2023). However, studies specifically examining
the relationship between Digital Management Accounting, Operational
Digitization, and the growth of digital SMEs in the creative economy context are
still limited. This underscores the importance of more comprehensive and
measurable research in understanding the dynamics of SME digitalization. Based
on this background, this study was conducted to analyze the effect of Digital
Management Accounting and Operational Digitization on Digital SME Growth
in digital SMEs. A quantitative approach is used to provide an empirical
overview of how much digitalization contributes to business growth. The
research results are expected to be able to address the main problems faced by
SME:s in the digital transformation process.

METHODOLOGY

This study uses a quantitative approach with an explanatory research
design aimed at testing the effect of digital management accounting and
operational digitalization on the growth of SMEs in the creative economy era.
The population of this study consists of micro, small, and medium enterprises
(SMEs) that have implemented digital technology in both financial recording and
business operations. The sample was determined using purposive sampling
based on the following criteria: SMEs have been operating for at least two years,
use digital applications such as accounting apps, marketplaces, or digital POS
systems, and are willing to complete the questionnaire. Primary data were
collected through the distribution of a Likert scale questionnaire ranging from 1-
5, measuring three main variables: Digital Management Accounting (X1),
Operational Digitalization (X2), and Digital SME Growth (Y).

The questionnaire instrument was tested using a validity test with the
Pearson Product Moment and a reliability test with Cronbach’s Alpha to ensure
that each statement item is valid and consistent. Data analysis was carried out
using the latest version of SPSS software with several stages, namely: (1)
descriptive statistics to describe respondent characteristics and data distribution;
(2) classical assumption tests including normality test, multicollinearity test, and
heteroscedasticity test to ensure that the regression model meets analytical
requirements; (3) multiple linear regression analysis to examine the effect of
independent variables on the dependent variable. T-test values, F-test values,
coefficient of determination (R?), and significance values were used to interpret
the strength of the influence and the feasibility of the model.

Through the analysis conducted, this study aims to provide empirical
evidence that digital management accounting and operational digitalization are
adaptive models capable of driving the growth of SMEs in facing the dynamics
of the creative economy. The research results are expected to serve as strategic
recommendations for SMEs to enhance business management effectiveness
through the use of digital technology.
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Figure 1. Conceptual Framework

Hypothesis Formulation
e HI: Digital Management Accounting has a positive and significant effect on
the Growth of Digital MSMEs.
e H2: Operational Digitalization has a positive and significant effect on the
Growth of Digital MSMEs.
e H3: Digital Management Accounting and Operational Digitalization
simultaneously have a significant effect on the Growth of Digital MSMEs.

RESULTS
Validity Test

The validity test is used to compare the accuracy of data in practice. The
validity testing is carried out to obtain and understand whether the instruments
used are appropriate, then consult with experts (expert judgment), followed by
factor analysis. Data is considered valid if the calculated R > table R.

Table 1. Validity Test

Variable Indicator Item | r- Sig. | Description
count
Digital Digital financial X1.1 {0,612 | 0,000 | Valid
Management planning
Accounting (X1) Application-based | X1.2 | 0,731 | 0,000 | Valid
cost control
Use of digital X1.3 | 0,689 | 0,000 | Valid

reports for
decision-making
Utilization of X1.4 {0,702 | 0,000 | Valid
accounting
dashboards
Accuracy of X1.5 10,756 | 0,000 | Valid
digital transaction
recording
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Integration of
digital financial
systems

X1.6

0,644

0,000

Valid

Digital
Operationalization
(X2)

Use of transaction
applications

X2.1

0,682

0,000

Valid

Digital marketing
management

X2.2

0,703

0,000

Valid

Customer service
automation

X2.3

0,597

0,000

Valid

Efficiency of
digital business
processes

X2.4

0,742

0,000

Valid

Integration of
digital platforms

X2.5

0,699

0,000

Valid

Use of
marketplaces/ e-
commerce

X2.6

0,654

0,000

Valid

Growth of Digital
SME:s (Y)

Revenue growth

Y1.1

0,734

0,000

Valid

Increase in the
number of
customers

Y1.2

0,688

0,000

Valid

Cost efficiency
improvement

Y1.3

0,703

0,000

Valid

Market reach
expansion

Y1.4

0,721

0,000

Valid

Overall digital
performance

Y1.5

0,668

0,000

Valid

Based on the validity test results using Pearson correlation analysis, it is
known that all statement items on variables X1, X2, and Y have a calculated r
greater than the table r (0.278) and a significance value < 0.05. Therefore, all
questionnaire items are declared valid and suitable to be used for the next stage

of analysis.
Reliability

Reliability testing is conducted to obtain and assess whether the data
consistently has the same strength (Sugiyono, 2019). If Cronbach's alpha (a>0.70),

then the data is considered reliable.

Source: Data Processing Results, 2025

Table 2. Reliability Test Results

Variable Cronbach's alpha Information
Digital Management Accounting 0,876 Reliable
Operational Digitalization 0,891 Reliable
Digital SME Growth 0,865 Reliable
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Reliability testing in this study was conducted to measure the internal
consistency of the questionnaire instruments used to assess the variables of
Digital Management Accounting (X1), Operational Digitalization (X2), and
Digital MSME Growth (Y). The test was carried out using the Cronbach’s Alpha
value through SPSS software. The results of the test indicate that all variables
have Cronbach’s Alpha values greater than the minimum threshold of 0.70,
which serves as an indicator that the research instruments are reliable. The
Digital Management Accounting (X1) variable obtained a Cronbach’s Alpha
value of 0.876, indicating that the statement items have very good consistency.
The Operational Digitalization variable (X2) obtained a value of 0.891, indicating
very high reliability for each measured indicator. Meanwhile, the Digital MSME
Growth variable (Y) has a Cronbach's Alpha value of 0.865, which also falls into
the reliable category. Overall, these results confirm that all items across the three
variables have a good level of internal consistency, making the questionnaire
instrument suitable for further statistical analysis.

Multicollinearity Test

The multicollinearity test was conducted to determine whether there is a
high correlation among independent variables in the regression model. The test
used Tolerance values and the Variance Inflation Factor (VIF).

Table 3. Multicollinearity Test
Koefisien 2
Statistik Kolinearitas

Model toleransi VIF
1 (Constant)
Digital Management Accounting 742 1.348
Operational Digitalization 755 1.325

Source: Data Processing Results, 2025

Based on the analysis results, the Digital Management Accounting
variable (X1) has a Tolerance value of 0.742 and a VIF of 1.348, while the
Operational Digitalization variable (X2) has a Tolerance value of 0.755 and a VIF
of 1.325. All Tolerance values are above 0.10 and VIF values are below 10,
indicating that the regression model does not experience multicollinearity. Thus,
the relationship between the independent variables in this study is at a
reasonable level and does not interfere with the feasibility of the multiple
regression model used.

T-Test

The T statistic is useful for understanding the significant influence of
individual variables on group dependence. The t-test will succeed in testing the
hypothesis based on significant and constant regression values, with a
significance level of 0.05. The results are interpreted as calculated T > table T and
Sig. value < 0.05
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Table 4. T-Test

Independent Variable Coefficient Std. t- Sig. (p-
(B) Error count | value)

(Constant) 3.214 0.842 3.818 | 0.000

Digital Management | 0.412 0.118 3.492 | 0.001

Accounting (X1)

Operational Digitization | 0.367 0.142 2.586 | 0.012

(X2)

Source: Data Processing Results, 2025

Based on the results of the t-test displayed in the Coefficients table, it is
known that each independent variable has a significance value (Sig.) below the
tolerance limit of a = 0.05. This indicates that both variables have a significant
effect on Digital SME Growth (Y).

The Digital Management Accounting variable shows a t-value of 3.492,
which is greater than the t-table value (3.492 > 2.011). In addition, the significance
value is 0.001 < 0.05, so Digital Management Accounting is proven to have a
significant effect on the growth of digital SMEs. The regression coefficient of
0.412 indicates that an increase in the use of digital management accounting will
positively increase the growth of digital SMEs. This means that the better the
management of financial information, planning, and control based on digital
systems, the greater the opportunity for SMEs to grow and compete in the
creative economy era.

The Operational Digitization variable has a calculated t-value of 2.586,
which is also greater than the t-table value (2.586 > 2.011). A significance value of
0.012 < 0.05 indicates that its effect is statistically significant. The regression
coefficient of 0.367 indicates that the higher the level of operational digitization
of SMEs, including work process automation, use of business applications, and
system integration, the higher the growth and performance of SMEs. Operational
process digitization has been proven to make a significant contribution to

enhancing competitiveness in the creative economy environment.
F Test

Table 5. F Test

ANOVA a
Model F Sig
Regression 18.526  .000
Residual

Total
Source: Data Processing Results, 2025

The F-test results show that the calculated F value is 18.526 with a
significance level (Sig.) of 0.000. Since the significance value is less than a = 0.05,
it can be concluded that the regression model is simultaneously (together)
significant in explaining the effect of independent variables on the dependent
variable. The variables Digital Management Accounting (X1) and Operational

1454



International Journal of Advanced Technology and Social Sciences (IJATSS)
Vol.3, No.11, 2025: 1447-1460

Digitization (X2) simultaneously have a significant effect on Digital SME Growth
(Y). This indicates that when both variables are combined in a single regression
model, they both play an important role in enhancing digital SME growth.
Coefficient of Determination

Table 6. Coefficient of Determination
Model | R | R Square | Adjusted R Square | Std. Error of the Estimate
1 0.696 | 0.484 0.461 1.920

Source: Data Processing Results, 2025

An R Square value of 0.484 indicates that 48.4% of the variation in Digital
MSME Growth can be explained by the variables of Digital Management
Accounting and Operational Digitalization. The remaining 51.6% is influenced
by other variables not examined in this study. The Adjusted R Square value of
0.461 confirms that the model has good explanatory power.

DISCUSSION

Research results indicate that Digital Management Accounting has a
significant influence on the growth of digital SMEs, as evidenced by a positive
regression coefficient of 0.412 and a t-value of 3.492, which exceeds the table t-
value of 2.011. These findings confirm that the more optimal the implementation
of digital management accounting, the greater the SMEs' ability to improve
operational performance and drive business growth (Hasbolah, 2021; Pangestu,
2024; Hendrawati, 2024; Harun, 2025). Digital Management Accounting not only
functions as a financial recording tool, but also as a managerial information
system that produces integrated, relevant, and accurate data to support decision-
making (Arkhipova, 2024).

Through the integration of financial technology, the processes of planning,
controlling, and evaluating business activities can be carried out more
systematically and based on evidence. Thus, SME owners gain a strong analytical
foundation to formulate strategies that are adaptive to the dynamics of the digital
market. The utilization of digital features such as automated bookkeeping
applications, real-time transaction recording, and financial analysis dashboards
has been proven to enhance MSMEs' understanding of their business's financial
condition comprehensively (Winata, 2025). Strategic information presented
quickly and visually allows MSMEs to make more timely decisions, especially
regarding cash flow management, investment planning, and optimization of
resource allocation. This improvement in decision-making accuracy has
implications for operational efficiency and reducing the risk of managerial errors
that commonly occur due to limited information. In the context of the creative
economy, characterized by rapid changes and innovation-based competition,
MSMESs’ ability to leverage Digital Management Accounting becomes a crucial
factor to strengthen competitiveness and drive sustainable growth.

The Operational Digitization variable in this study also shows a significant
effect on the growth of digital SMEs, as indicated by a calculated t-value of 2.586,
which exceeds the table t-value of 2.011, as well as a positive regression
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coefficient of 0.367. These findings confirm that digitization in daily operational
activities is a crucial aspect that can strengthen SME performance (Meidyasari,
2024; Saleh, 2025; Yani, 2025). Operational digitization includes the utilization of
various technologies such as digital cashier systems, inventory management
applications, internet-based marketing platforms, digital payment systems, and
the integration of business processes that allow real-time data synchronization.
Through the implementation of these technologies, SMEs are able to reduce the
duration of operational processes, lower production costs, minimize the risk of
manual errors, and improve the consistency of service quality provided to
customers. This efficiency ultimately creating an operational environment that is
more responsive and adaptive to changing market demands.

In addition to improving internal efficiency, operational digitalization also
plays an important role in expanding the market reach of MSMEs through the
use of e-commerce platforms and social media (Hendrawan, 2024; Rahayu, 2025).
Broader access to digital markets allows MSMEs to reach new consumers,
strengthen marketing strategies, and significantly increase sales volume
(Sunggara, 2022). The ability of MSMEs to integrate operational technology has
a direct impact on increasing business productivity and effectiveness, which in
turn strengthens competitiveness in a highly competitive modern market
environment (Triwahyono, 2023). In the context of the creative economy, which
demands rapid innovation and high flexibility, operational digitalization
becomes one of the main pillars supporting the sustainable growth of MSMEs
and driving transformation towards a more modern and technology-based
business model.

The F-test result showing an F-value of 18.526 with a significance of 0.000
indicates that Digital Management Accounting and Operational Digitization
simultaneously have a significant effect on Digital SME Growth (Ratmono, 2023;
Fahndrich, 2024). This finding confirms that these two variables not only
contribute individually but also have a complementary relationship in
accelerating the growth of digital SMEs. Digital Management Accounting
provides a systematic, accurate, and relevant information framework to support
the process of planning, controlling, and evaluating business performance
(Barreto, 2025). Meanwhile, Operational Digitization enhances the effectiveness
of operational execution by speeding up workflow, reducing costs, and
minimizing manual errors (Ajiga, 2024). The interconnection between these two
variables creates a solid managerial and operational foundation, enabling SMEs
to manage resources more efficiently while maintaining consistent service
quality. When digital management accounting and operational digitization are
implemented in an integrated manner, SMEs are able to develop a more
structured, responsive, and adaptive work system to the dynamics of the digital
market. The combination of good financial information management and
digitized operational processes provides space for the creation of a stable,
efficient, and flexible business model in facing changes in the business
environment (Gupta, 2023).
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This synergy also strengthens the competitiveness of SMEs, as strategic
decisions can be made based on real-time information and integrated with
effective operations. Thus, the integration of Digital Management Accounting
and Operational Digitization not only improves business performance in the
short term, but also serves as a key driver of sustainable digital MSME growth in
the creative economy era. Digital Management Accounting and Operational
Digitization operate through mutually supportive mechanisms to boost the
growth of digital MSMEs. Digital Management Accounting functions as a system
that produces high-quality financial and managerial information, enabling
business owners to understand their financial condition and operational
performance comprehensively (Gholami, 2025). This information not only
includes traditional financial statements but also cash flow analysis, revenue
projections, and other performance indicators relevant for strategic decision-
making. When accurate financial data is available, business owners can identify
areas that need improvement, plan more effective business strategies, and
allocate resources optimally.

This information becomes a crucial foundation for implementing
operational digitization, Because the effectiveness of technology is not only
determined by its usage, but also by the extent to which the technology is aligned
with the needs and business strategies that have been formulated through digital
management accounting systems. On the other hand, operational digitalization
contributes significantly by improving the efficiency and quality of everyday
business activities (Nusantara, 2024). Technologies such as process automation,
inventory management systems, digital cashier software, and business
management applications accelerate workflows and reduce the potential for
manual errors. Operational data generated through these technologies is real-
time, more accurate, and easy to integrate into digital management accounting
systems. The integration of financial and operational data creates a harmonious
management cycle, where both types of information reinforce each other in
supporting analysis processes and decision-making. The alignment between
operational and financial information ultimately results in more accurate,
responsive, and evidence-based decisions, thereby increasing productivity,
business stability, and sustainable growth of SMEs in the digital era.

CONCLUSIONS AND RECOMMENDATIONS

This study concludes that Digital Management Accounting and
Operational Digitization have a positive and significant impact on Digital SME
Growth, both partially and simultaneously. SMEs that implement Digital
Management Accounting and Operational Digitization develop an adaptive
model that is highly needed in the creative economy ecosystem. The creative
economy is characterized by rapid market dynamics, changing consumer
preferences, and a high need for innovation. In this context, SMEs require strong
information systems and efficient operational processes to survive and thrive.
Digital Management Accounting helps SMEs formulate data-driven strategies
and improves accuracy in planning, while Operational Digitization accelerates
the concrete implementation of that strategy. With this adaptive model, SMEs are
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able to face market uncertainties, improve cost efficiency, optimize business
opportunities, and compete more effectively with other business players.
Practically, these findings imply that SMEs need to strengthen digital
transformation through the use of digital accounting applications, operational
automation, and improving technology literacy in order to enhance efficiency,
decision-making, and competitiveness.

FURTHER STUDY

This research still has limitations, so it is necessary to conduct further
research related to the topic of Management Accounting in Digital MSMEs: An
Adaptive Model to Support Growth in the Creative Economy Era in order to
perfect this research and increase insight for readers.

REFERENCES

Ajiga, D., Okeleke, P. A., Folorunsho, S. O., & Ezeigweneme, C. (2024). The role
of software automation in improving industrial operations and
efficiency. International Journal of Engineering Research Updates,
7(1), 22-35. https:/ /doi.org/10.53430/ ijeru.2024.7.1.0031

Almashhadani, M., & Almashhadani, H. A. (2023). The influence of technological
capacity and financial capacity on promoting firm competitiveness
and firm performance. Journal of Humanities, Social Sciences and
Business, 3(1), 125-141.
https:/ / ojs.transpublika.com/index.php/JHSSB/

Amory, J. D. S., & Mudo, M. (2025). Transformasi ekonomi digital dan evolusi
pola konsumsi: Tinjauan literatur tentang perubahan perilaku belanja
di era internet. Jurnal Minfo Polgan, 14(1), 28-37.
https:/ /doi.org/10.33395/jmp.v14i1.14608

Arkhipova, D., Montemari, M., Mio, C., & Marasca, S. (2024). Digital technologies
and the evolution of the management accounting profession: a
grounded theory literature review. Meditari Accountancy Research,
32(7), 35-64. https:/ /doi.org/10.1108/ MEDAR-07-2023-2097

Badria, N., & Hasanah, N. (2024). The role of digital accounting for smes in facing
business challenges in the digital era. Accounting and Finance Studies,
4(4).

Barreto, A., Gomes, P., Quesado, P., & O’Sullivan, S. (2025). Advancements in
management accounting and digital technologies: A systematic
literature review. Accounting, Finance & Governance Review, 34.
https:/ /doi.org/10.52399/001¢.137301

Cosa, M., & Torelli, R. (2024). Digital transformation and flexible performance
management: A systematic literature review of the evolution of
performance measurement systems. Global Journal of Flexible
Systems Management, 25(3), 445-466.
https:/ /doi.org/10.1007 /s40171-024-00409-9

Fahndrich, J., & Pedell, B. (2025). Evaluating the influencing factors and effects of
the digitalization of management control. Journal of Accounting &
Organizational Change, 21(2), 278-311.
https:/ /doi.org/10.1108 /JAOC-07-2023-0125

1458



International Journal of Advanced Technology and Social Sciences (IJATSS)
Vol.3, No.11, 2025: 1447-1460

Gao, J., Siddik, A. B., Khawar Abbas, S., Hamayun, M., Masukujjaman, M., &
Alam, S. S. (2023). Impact of E-commerce and digital marketing
adoption on the financial and sustainability performance of MSMEs
during the COVID-19 pandemic: An empirical study. Sustainability,
15(2), 1594. https:/ / doi.org/10.3390/su15021594

Gholami, A., Khanmohamadi, M. H., Vakilifard, H., & Ranjbar, M. (2025).
Presenting the Management Accounting Model in the Digital Era.
Management Strategies and Engineering Sciences, 7(4), 71-80.
https:/ /doi.org/10.61838 / msesj.7.4.8

Gupta, S., Tuunanen, T., Kar, A. K., & Modgil, S. (2023). Managing digital
knowledge for ensuring business efficiency and continuity. Journal of
Knowledge Management, 27(2), 245-263.
https:/ /doi.org/10.1108 /JKM-09-2021-0703

Harun, H., Nurain, N., & Nurwani, N. (2025). Integration of Digital Payment
Literacy and Accounting in Promoting the Growth of MSMEs. Journal
of Accounting Science, 9(2), 324-351.
https:/ /doi.org/10.21070/jas.v9i2.2009

Hasbolah, F., Rosli, M. H., Hamzah, H., Omar, S. A., & Bhuiyan, A. B. (2021). The
digital accounting entrepreneurship competency for sustainable
performance of the rural Micro, Small and Medium Enterprises
(MSMES): An empirical review. International Journal of Small and
Medium Enterprises, 4(1), 12-25.
https:/ /www.cribfb.com/journal/index.php/ijsmes

Hendrawan, S. A., Chatra, A., Iman, N., Hidayatullah, S., & Suprayitno, D. (2024).
Digital transformation in MSMEs: Challenges and opportunities in
technology management. Jurnal Informasi dan Teknologi, 6(2), 141-
149. https:/ /jidt.org/jidt

Hendrawati, E., Kholidiah, K., & Pramudianti, M. (2024). Optimizing Digital
Accounting to Improve MSME Performance through the Quality of
Accounting Information. International Journal of Social and
Management Studies, 5(6), 1-13.
https:/ /doi.org/10.5555/ijosmas.v5i6.438

Ikhtiari, K., Muslim, M., & Nurfadila, N. (2024). Improving MSME Accounting
Financial Recording Skills Based on Android Applications. Advances
in Community Services Research, 2(2), 62-73.
https:/ /doi.org/10.60079/ acsr.v2i2.137

Kumar, R., Dutta, G., & Phanden, R. K. (2025). Digitalization adoption barriers in
the context of sustainability and operational excellence: implications
for SMEs. Engineering =~ Management  Journal, 1-17.
https:/ /doi.org/10.1080/10429247.2024.2372519

Mahera, R. M., & Suryadi, N. (2025). Transformasi Mekanisme Pasar Dalam
Ekonomi Berbasis Teknologi Digital. Socius: Jurnal Penelitian Ilmu-
IImu Sosial, 2(11).
https:/ / ojs.daarulhuda.or.id /index.php/Socius/ article/ view /1558

Nusantara, A. H. S., Kartaatmadja, A. T., Umam, I. K., & Saedudin, R. R. (2024).
Digitizing business processes to improve operational efficiency in

1459



Adelin, Jonnardi, Mutumanikam, Lanjarsih

companies. SITEKNIK: Sistem Informasi, Teknik dan Teknologi
Terapan, 1(1), 17-23. https:/ /doi.org/10.5281/zenodo.14712569

Pangestu, J. C., & Akwila, K. (2024). Improving MSME Performance: Strategic
Management Accounting, Accounting Information Systems, And
Management Control Systems Moderated by Financial Technology.
Journal of Accounting and Finance Management, 5(3), 394-405.
https:/ /doi.org/10.38035/jafm.v5i3.691

Rahayu, S., & Diatmika, I. P. G. (2025). Exploring the Role of Digital Marketing
in Empowering MSMEs: Evidence from Sumbawa Regency.
International Journal of Management and Business Intelligence, 3(2),
91-100. https:/ /doi.org/10.59890/ijmbi.v3i2.12

Ratmono, D., Frendy, & Zuhrohtun, Z. (2023). Digitalization in management
accounting systems for urban SMEs in a developing country: A
mediation model analysis. Cogent Economics & Finance, 11(2),
2269773. https:/ /doi.org/10.1080/23322039.2023.2269773

Saleh, C., Mohamad, S., Talipi, N., & Budiawan, S. (2025). Measuring the Impact
of Digital Technology Adoption on the Operational Efficiency of
MSMEs in Indonesia. Amsir Accounting & Finance Journal, 3(1), 27-
34. https:/ /doi.org/10.56341/ aafj.v3i1.570

Saputri, S. R, & Arnilasari, M. (2025). Eksplorasi Pemanfaatan Aplikasi
Keuangan Digital dalam Penyusunan Laporan Keuangan oleh Pelaku
UMKM Muda. Journal of Islamic Economic Studies, 1(2), 121-133.

Sharma, K. (2024). The Impact of e-commerce on operational cost efficiency in
modern businesses. Sachetas, 3(3), 56-62.
https:/ /doi.org/10.55955 /330006

Sunggara, A. D., Nurhaliza, P., Ferdinand, A. T., & Dirgantara, I. M. B. (2022).
Digital marketing on sales effectiveness and market expansion for
MSMEs: A literature review. Arthatama: Journal of Business
Management and Accounting, 6(2), 55-65.
http:/ /journal.lifescifi.com/index.php/art/article/ view /461

Syahsudarmi, S. (2019). Ekonomi Kreatif Sebagai Solusi Alternatif Meningkatkan
Daya Saing di Era Digital. Jurnal Daya Saing, 5(1), 23-29.
https:/ /doi.org/10.35446 / dayasaing.v5i1.328

Triwahyono, B., Rahayu, T., & Kraugusteeliana, K. (2023). Analysing the role of
technological innovation in improving the operational efficiency of
MSMEs. Jurnal Minfo Polgan, 12(1), 1417-1426.

Wang, Z., Lin, S., Chen, Y., Lyulyov, O., & Pimonenko, T. (2023). Digitalization
effect on business performance: role of business model innovation.
Sustainability, 15(11), 9020. https:/ /doi.org/10.3390/su15119020

Winata, D. A. (2025). Application Of Accounting Information System in
Improving Financial Management Efficiency in MSME Associations.
Jurnal Maneksi (Manajemen Ekonomi dan Akuntansi), 14(2), 696-704.

Yani, A., Manafe, M. W. N., & Santosa, S. (2025). Analysis of the Role of Digital
Technology in Driving Business Model Innovation in MSMEs:
Implications for Enhancing Operational Efficiency and Sustainable
Economic Growth.

1460



